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RESEARCH TYPE: Quantitative

TARGET AUDIENCE: Students who have participated in exchange 
programs and students interested in studying abroad

RESPONDENTS: 2,271

DATA COLLECTION INSTRUMENT: Online questionnair

DATA COLLECTION STRATEGY: Invitations sent via email and social 
media

FIELDWORK PERIOD: February to April 2026

GEOGRAPHIC COVERAGE: Nationwide (Brazil)

MAILING LIST: Distributed by Belta, with support from Aspire.



Gender



Regional distribution 
of respondents



Yes

85,1%

No

14,9%

First experience in international education



2,7%

0,7%

1,4%

2,1%

5,5%

8,9%

12,3%

19,9%

67,8%

Other

Mandarin

Japanese

Italian

German

French

Portuguese

Spanish

English

Language studied during the first international education 
experience



7,3%

1,8%

1,8%

3,6%

7,3%

12,7%

18,2%

47,3%

Other

Italian

Mandarin

German

French

Spanish

Portuguese

English

Language studied in the previous experience
Applicable when a program has already been implemented





Sources through which you received information about the
destination country



Offer of airline tickets at the agency where you purchased your 
exchange program



6,6%

5,0%

11,6%

29,8%

47,1%

Other

At another agency (I only bought the plane ticket at
another agency)

Online Agency

At the same agency where I bought the exchange
program

Directly from the airline

Method of purchasing airline tickets







Yes

70,6%

No

29,4%

Interested in doing an exchange program soon









• NATURE OF THE RESEARCH: Quantitative.

• TARGET AUDIENCE: Network managers of exchange agencies, 
exchange agency managers, franchisees, supervisors, managers, 
owners or representatives of exchange brands.

• RESPONDENTS: 74 responding companies, representing 590 
Belta and non-Belta points of sale.

• DATA COLLECTION INSTRUMENT: Online questionnaire.

• DATA COLLECTION STRATEGY: Invitations sent by email.

• APPLICATION PERIOD: February to April 2026.

• REACH: National.

• LISTING: Sent by Belta, with support from ICEF and StudyTravel.



In the main questions of the data collection instrument, a ranking 
system was used, whereby a score is assigned to each response 
according to the position given to the items in the ranking made 
by the respondent (e.g., 1st place: 20 points; 2nd place: 19 points; 
...; 20th place: 1 point).

This is a resource that ensures greater accuracy of information 
and refinement of analysis.

Adequate methodology for longitudinal comparative studies 
(research over time).



Não
39,9%

Sim
60,1%

Respondent Profile (Agents)

31%

Manager of an exchange agency

Franchisee, supervisor, manager, owner, 
or representative of an exchange program 
brand

Manager of a network of exchange 
agencies

56%

13%

13%

31%56%



Não
39,9%

Sim
60,1%

Member of Belta



Regions of 
operation









2º 2º 1º Live an international experience that combines work, study and tourism 2.666

6º 1º 2º Accomplishing the dream to meet new countries and different cultures 2.539

4º 3º 3º Interest in learning/improving languages 2.530

1º 4º 4º Interest in investing in an international education and/or career 2.185

5º 5º 5º Interest in living abroad for a set period of time 1.977

3º 6º 6º Importance to make curriculum stand out 1.650

7º 7º 7º Living in another country/immigrating 1.269

Objectives for studying abroad





2023 2024 2025 Score

1º 1º 1º Canada 7.129

3º 2º 2º United States 5.958

2º 3º 3º United Kingdom 5.886

4º 4º 4º Ireland 5.342

6º 6º 5º Malta 4.544

5º 5º 6º Australia 4.271

8º 9º 7º Spain 2.639

9º 8º 8º New Zealand 2.394

11º 11º 9º Italy 1.886

7º 7º 10º South Africa 1.723

12º 10º 11º Germany 1.641

10º 12º 12º France 1.423

- - 13º United Arab Emirates 834

Main destinations



2025 Score

14º South Korea 507

15º Switzerland 399

16º Portugal 272

17º Japan 253

18º Argentina 244

19º Chile 199

20º China 81

21º Colombia 72

22º Uruguay 54

Main destinations





Masculino
44%

Feminino
56%

Gender of customers who traveled in 2025





7%

24%

15%

54%

50 or more agencies

From 11 to 49 agencies

From 2 to 10 agencies

One agency

Number of agencies that are part of the networks

Respondent base: 74 responding companies.



96%
4%

Yes Não

2024

Agencies that provide online services

100%

Yes

2025



76%

24%

Yes No

2024

Agencies that conduct online sales

81%

19%

Yes No

2025



53,2%

17,0%

29,8%

Growth Stabilization Decrease

Sending students abroad in 2025
(Compared to 2024)



Expectations for 2026

72,9%

16,7%

10,4%

Growth Stabilization Decrease









Method of payment for students' school fees



Average of clients per agency



Average per client: 

US$ 8.283 (or R$ 46.219)

 (+14%)
Average client investment (USD)
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